’I) Girl Scouts of Western Ohio

Girl Scouts. 2008 GIRL SCOUT COOKIE SALE TROOP EVALUATION Partner Agency

We appreciate your effort and hard work during the Girl Scout Cookie Sale. Your input will be very helpful in planning for future Girl Scout
Cookie Sales. Please complete this evaluation and return it in your Troop Final Report Envelope.

Service Unit Name SU Number

Troop # Number of girls in troop Number of gitls selling
Troop Girl Scout Age Level: [ Brownie O Junior U Cadette U Senior U STUDIO 2B
| have been a Troop Cookie Manager for: This is my first year U 2-3years O 4+ years
What was the average number of packages sold per girl (total from Troop Final Report)?
U 149 U 5099 U 100-149 U 150-199 O 200+
Was the troop’s average number of packages sold greater or fewer than in 2007? [ Greater U Fewer

What do you think caused this change?

How many girls in your troop attended one or more Cookie Rallies this year?
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Please check Yes, No, or Not Applicable (N/A) to the following questions: N/A

| attended Troop Cookie Manager Training.

This training prepared me to handle the cookie sale and train the girls.

| received my materials in a timely manner.

| have access to a computer.
If yes, it was helpful to me to have online access to some cookie forms.
If yes, it was helpful to me to use the web board.

Forms for the cookie sale were understandable and easy to use.

The Cookie Book was helpful.

The 2008 Cookie Booth Guidebook was helpful.

| liked having some of the forms incorporated in the guide.

| received timely assistance when | called my Service Unit Cookie Consultant.

| received timely assistance when | called my Regional Service Center.

My troop got the parents involved.

My troop was satisfied with the cookie delivery system.

My troop was satisfied with the service of the cookie cupboards.
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My troop participated in cookie booth sales.
If yes, what type: [ Council sponsored U Non-council sponsored

Average number of packages sold at our cookie booths: L 1-49 [ 50-99 1 100-149 [ 150+
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| did more cookie booths this year than last year.
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U
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The online council sponsored cookie booth request system was easy to use and understand.

| was comfortable with the financial process - how money was collected by the council, when final payment was Q 0 Q
due, Troop Request for Collection Assistance Forms, etc.
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The Ready, Set, Go! Hoodie incentive motivated my girls to set goals.
The Ready, Set, Go! Patch and Hoodie incentive motivated the adult volunteers in my troop to set goals.

The girl recognitions helped motivate the girls in my troop.
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The Catch Goals Program motivated my girls to set individual goals.
Before, during or after the cookie sale, did at least 55% of your troop do any of the following:

Discuss girls’ interests, skills, & strengths

Talk about each girl's responsibilities

Think about ways to be safe

Try new activities

Have fun

Make friends

Meet people of different ages, races and abilities

Respect others

Solve an argument

Agree on how troop members would act

Set goals as a troop

Set individual goals

Plan and carry out activities

Take a chance or a risk

Find out more about the community

Take care of the environment around you

Act as leaders
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See ways girls and women can work in the community

Comments from:

the girls

the parents

the troop leader

and yourself

What would help you better carry out your job as troop cookie manager?

I'd consider being appointed to this position again next year. 4 a
I'd consider being appointed service unit cookie consultant next year. (| |
| would be willing to volunteer at my Regional Service Center with next year's cookie sale. d a

Your name and number are optional. This information will help us better serve your troop and follow-up with any questions or concerns you may have.

Name Daytime phone

E-mail Address




